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CAMPAIGN FACT SHEET

Townsville North Queensland, Alive with cwiosﬁy l www.+owmvillenor{’hqueens(and/ (Wiosi‘l'g

A domestic tourism marketing campaign has been developed to launch the new brand with the tagline:
Townsville North Queensiand, Alive with curiosity to promote Townsville North Queensland as an ideal
holiday destination through online and print advertising and social media and publicity activity.

This campaign is just the very first step in an ongoing journey to promote the region and bring customers to
your business and will run from June 12 - July 31 2014; however the assets that have been created will be used
in the ongoing promotion of Townsville North Queensland. The target marRket for this campaign is primarily
families in Regional Queensland, Brisbane and Darwin.

As part of the marketing activity, TEQ and TEL engaged internationally-acclaimed filmmaker Tahnee McGuire
to develop a video which showcases the destination. A 90-second version of the film will feature on the Visit
Townsville Australia and Visit Queensland FacebooR pages, Visit Townsville Australia and Queensland
YouTube page and the campaign website. The purpose of this piece is to inspire the traveller to discover
more about Townsville North Queensland

Are you curious enough to discover Townsvile North Queensland? ~ Are you curious enough to discover Townsvile North Queensland? - Are you curious enough to discover Townsvile North Queensiand?
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On the campaign site, visitors are encouraged enter a competition for a chance to win a $10,000 holiday to
Townsville North Queensland by answering a range of questions about the region in The Curiosity Test.

' AT'S THE NAME C v 77»"“7 ANL R : U ! HICH SHIP SANK ON In
IGHEST SINGLE DROP AN 0 40 PEOP \NORTHERN AUSTRALIA GREAT BARRIER REEF AND
Ii A N RALIA EXPLORE AT A | LAR DLONY OF WiLE NOW A WORLD TOP 10
DALA )
) O-P d
® ®) O Silaeg
- o = O Ko o
D ©-Brib Q 1 O
O Jo
' \ HICH (T L il g3 1 n e Ul U U R g -seAlE H ROMANI
WORLD HEADQUAR i OF 19,500 DLD HIN 90 MINU VILLAGE NESTLED TN
HE FAMOU A DRSEPOWER IN ONE [ OF A BOOMIN Y [OWNSVILLE'S HERITAG
LISTED RAINFORESTIRES
O To 00 - - Q 0 g
O Syd O To & o o i
OB © 7o d Q Ycllo o .
g O To D ) ORo
O Bird A O
' i | | i ibsFRO NHICH POINT «‘,1 yourtirstname || yourlast name
! ROAR C i YOU ENIOY 360 VIEWS 0 your email address
00 NRL FA OWN & MA -
|
0] a
O
Q
OD ‘ ) | |
= O 0

~— PR . 0,000




b
A \ L4
towndle S Townsvile O,

enferprise ""'%'.'ft"ﬁ“"‘!‘ﬁ Queensland

Online banners and display ads will feature on Catch Up TV (CH 7, 9, 10) Premium News and Entertainment
Networks as well as websites that are under the genre of Travel, Entertainment, News and Shopping
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THE CURIOSITY TEST

Print advertising will appear in the Sunday Mail and Jetstar in July as part of the campaign, featuring operators
who boughtinto the cooperative campaign opportunity.
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Townsville Military Tours Peppers Blue on Blue
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Jetstar also features a linR through to the campaign upon booRing confirmation for any flights booRed within
Queensland and from Darwin to Brisbane

Your self Check-in Detalls ' l l ‘

Booking Reference I

Your Hinerary Note: Tnis is nota Boarding Pass  Web Check-in: = Print: &

Thanks Ken Yo reservation cumbe 5

Booking Contact Details Payment - Recelved
Name Addross Payment of $187.00 AUD recelved your bocking s ON HOLD L9R8FM

Payment- pre-payment is required for your fights. Jetstar
may not carry you if we have not received your payment

The autstanding balance of $154.00 AUD sust be made within 43 hours in order ts
secure your boaking.
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AcCourt Nume Jetvtar drmays

Flight Detalls Booking Date: 24 Mar 2014 Hinerary Issue Date: 24 Mar 2014
Flight Number Arriving

Fignt Duration: [N

Noto: Times are local times at the relevant airport.

(0] 83200

10355200

1331130106216

Nirsrvition Y e LsREFM
Operated By: 4 Jotstar Airways
Save time with Web check-in Total Price $124.00 AUD

Check i for your fight at Jetstar.com before you arrive at the airport. Web check-in opens 48 hours before doparture and closes
‘domestic terminals and 2 hours for flights from international terminals.

It happens next?
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Unsubscribe from Jetstar Marketing Communications

of 188 noteis in Sydney City.

Operators were invited to participate in the campaign
through online holiday deals featuring on the Townsville
North Queensland Website

Museum of Tropical
Queensland

from $135 per night

from $152 per night

from $150 per night
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Online skyscrapers are placed on
queenslandholidays.com.au to drive traffic to the
townsvillenorthqueensland.com.au website
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Townsville North Queensland is being promoted through via the Visit Queensland
Facebook Page, which has over 1 million liRes, as well as the Visit Townsville Facebook Page. The Visit
Queensland Twitter Profile will play with 57,400 followers on Wednesday 18- and 25- from

10am - 1lam to encourage consumers to discover more about Townsville North Queensland!

The Townsville North Queensland Social Media Assets have also been updated to reflect the new brand

Townsville
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Test your Townsville skl\ls further & take the curiosity test. You could
win a great prize 1) ow.ly/y9RCK #townsvilleshines

V|5|( Queensland, Australia

Curiouser & curiouser! @Visit Townsville, Australia has some remarkable
jewels in its crown. Take the Curiosity Test for the chance to win a family
holiday to Magnetic Island

Queensland Australia
Al

Thanks for joining today’s tr\vm Stay tuned for one mare Townsville

Trivia session Wed 25th June]0am! #thisisqueensland

townsvilleshines

http:/fiwww_townsvillenorthqueensland.com.au/curiosity [ Retweeted by Kim Goulte
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£ Another little hint to help out ) RT @TownsvilleAus:
Hint: You will ‘Lee-ve' refreshed! #To illeShines
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Curiosity killed the cat, don't let it get you too. Take the Curiosity Test for

the chance to win a $10,000 family holiday to Townsville Morth Queensland
#TownsvilleShines

Curiosity Test - Tourism Townsville North
Queensland
""""" v townsvillenorthgueensland.com.au

Subscribe to our newsletter and receive updates and tips on
what to do in Townsville, including upcoming events and
festivals. special offers and more.

A readership audience of over 9 Million people will be exposed to Townsville North Queensland through the
generation of across Australia through Better Homes and Gardens, Escape News LTD, RACV
Magazine, Headstart, KRASH Magazine and Out and About with Kids. Keep your eye out for this contentin
July



