
 

 

CAMPAIGN FACT SHEET 
Townsville North Queensland, Alive with curiosity | www.townsvillenorthqueensland/curiosity  

A domestic tourism marketing campaign has been developed to launch the new brand with the tagline: 

Townsville North Queensland, Alive with curiosity to promote Townsville North Queensland as an ideal 

holiday destination through online and print advertising and social media and publicity activity.  

This campaign is just the very first step in an ongoing journey to promote the region and bring customers to 

your business and will run from June 12 - July 31 2014; however the assets that have been created will be used 

in the ongoing promotion of Townsville North Queensland. The target market for this campaign is primarily 

families in Regional Queensland, Brisbane and Darwin. 

As part of the marketing activity, TEQ and TEL engaged internationally-acclaimed filmmaker Tahnee McGuire 

to develop a video which showcases the destination. A 90-second version of the film will feature on the Visit 

Townsville Australia and Visit Queensland Facebook pages, Visit Townsville Australia and Queensland 

YouTube page and the campaign website. The purpose of this piece is to inspire the traveller to discover 

more about Townsville North Queensland 

 

On the campaign site, visitors are encouraged enter a competition for a chance to win a $10,000 holiday to 

Townsville North Queensland by answering a range of questions about the region in The Curiosity Test. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Online banners and display ads will feature on Catch Up TV (CH 7, 9, 10) Premium News and Entertainment 

Networks as well as websites that are under the genre of Travel, Entertainment, News and Shopping 

   

    

   

Print advertising will appear in the Sunday Mail and Jetstar in July as part of the campaign, featuring operators 

who bought into the cooperative campaign opportunity.  

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Jetstar also features a link through to the campaign upon booking confirmation for any flights booked within 

Queensland and from Darwin to Brisbane 

           

 

Operators were invited to participate in the campaign  

through online holiday deals featuring on the Townsville  

North Queensland Website 

 

 

 

 

 

 

 

 

 

 

 

Online skyscrapers are placed on  

queenslandholidays.com.au to drive traffic to the  

townsvillenorthqueensland.com.au website 

 

 



 

 

 

Townsville North Queensland is being promoted through social media channels via the Visit Queensland 

Facebook Page, which has over 1 million likes, as well as the Visit Townsville Facebook Page. The Visit 

Queensland Twitter Profile will play Twitter Trivia with 57,400 followers on Wednesday 18th and 25th from 

10am -–11am to encourage consumers to discover more about Townsville North Queensland! 

The Townsville North Queensland Social Media Assets have also been updated to reflect the new brand 

 

 

 

 

 

 

 

 

 

 

A readership audience of over 9 Million people will be exposed to Townsville North Queensland through the 
generation of publicity across Australia through Better Homes and Gardens, Escape News LTD, RACV 
Magazine, Headstart, KRASH Magazine and Out and About with Kids. Keep your eye out for this content in 
July 


